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Introduction

Uncorkd conducted a survey composed of beverage related questions to help uncover
consumer alcoholic beverage habits and insight when dining out. The goal was to identify the
major factors that impact beverage consumption on-premise, such as identifying areas of
opportunity to improve restaurant beverage programs, their wine list and the overall dining
experience for customers. The report provides a data-driven examination of United States
consumers of legal drinking age and their preferences and behaviors towards technology, wine,
beer and spirits. The full survey data is provided for analysis based on general responses as well
as broken down by demographic data and beverage preference data.

Uncorkd provides digital wine and beverage menus to restaurants to improve the guest
experience. The Uncorkd software allows restaurants to update and manage their menus in
real-time, increasing beverage sales and improving the beverage alcohol program. Uncorkd
periodically conducts research to assist our clients in understanding consumer behavior around
alcoholic beverages as well as to improve our software to meet the needs and provide value to
consumers. For more information about Uncorkd, visit our website at http://www.uncorkd.biz.

Survey Methodology

Uncorkd conducted this survey online in May and June of 2015, using a cross-section of
American consumers who drink alcoholic beverages in restaurants. 749 consumers over the age
of twenty-one were surveyed, providing a general survey margin of error of 3.6%. Some
guestions were further filtered based on responses, such as removing respondents who do not
drink alcoholic beverages in restaurants. Complete demographic data is provided for all
respondents in the last section of the survey.
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Key Trends and Takeaways

Several interesting key trends were found after analyzing the survey data:

1. One of the most important beverage program elements for all consumers is
whether a restaurant has a great alcoholic beverage selection. This reveals what
consumers actively search for when deciding where to dine out.

2. Younger consumers (21-40) are 2x more likely to utilize social media, such as
Facebook, Twitter and Instagram in a restaurant. Restaurants need to keep in
mind the type of customer they want to bring into their establishment. Having a
social media presence can help increase popularity with Millennials, however,
this demographic is not representative of core wine drinkers who tend to be
older.

3. The color of the wine and how well a wine goes with a meal are the two most
popular factors considered when choosing a wine to drink at a restaurant or
bar.

4. Uncertainty is the number one reason that people do not purchase wine.
Consumers avoid drinking wine or spending money on wine when they do not
know how it tastes.

5. Food and wine pairing suggestions and tasting notes are the top two things
that would help consumers better select a wine from a wine list while dining
out. If consumers knew what would go with their meal and what the wine
tasted like, their beverage selection experience would improve.
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6. Changes that consumers most want to see within restaurant wine programs
are:

- Samples to try before buying
- Different size glass pours available
- More by-the-glass options

- More local wines available

7. 43% of women prefer drinking wine in a restaurant, compared to 21% of men.
Meanwhile 21% of women prefer drinking beer, while 49% of men do.

8. Consumers located on the east and west coasts prefer wine, while those
located inland are more likely to prefer beer.

9. Wealthy consumers are more likely to order alcoholic beverages in a
restaurant and order more drinks per visit.

10. Younger consumers prefer beer to wine by a ratio of approximately 2 to 1,
but this ratio flips as the share of wine drinkers steadily increases as consumers
get older.

11. Wine drinkers are more likely to order drinks when dining out at a
restaurant compared to consumers who prefer other alcoholic beverages.
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General Survey Findings

The general survey responses reveal the attitudes, and thoughts consumers have towards a
beverage program of a restaurant or bar.

When dining out at a restaurant that has alcoholic beverages,
how likely are you to order an alcoholic beverage?
100%
90%
80%
70%
60%
50%

40%
30.40%

30% 26.57%
20% 15.22% 16.29%
11.48%
0%
Almost never Rarely Sometimes Most of the time Almost always
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When dining out and having an alcoholic beverage, how many
drinks do you typically order?

100%
90%
80%
70%
60%
50% 47.0%
40%

30%

25.6%
21.9%

20%

10%

4.4%
0.4% 0.7%
o I
1 2 3 4 5+ NA

Which of the following choices do you prefer to drink most
when dining out?
100%
90%
80%
70%
60%

50%
40% 36.5%

0,
33.0% 30.4%

30%

20%

10%

0%
Wine Beer Spirits
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How important is the alcoholic beverage program of a
restaurant when you are choosing which restaurant to go

to?

100%

90%

80%

70%

60%

50%

40%

28.72%

30% 23.70% 2082%

20% 16.61%

10% 4.15%

0% I
Not at all important Not very important Neutral Important Extremely important
What beverage program elements are most important when
deciding which restaurants to go to? Check all that apply.
350
308
300
247
250
200
161
149
150
100
70
50
0
Great Drink specials Knowledgeable servers  Drink prices that Other (please specify)
wine/beer/spirit/drink and bartenders provide a good value
selection
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While at a restaurant, how often do you share any part of your
dining experience on social media, such as Facebook, Twitter, or
Instagram?

100%
90%
80%
70%

60%

48.79%

50%
40%

30% 25.09%

. .

20%

10% 5.88%
— o
0% I
Never Rarely Sometimes Most of the time Almost always

What are the most important factors when selecting a beer to
drink in a restaurant or bar? Check all that apply.

300 281
250
250
200
168
154
150
100 85
49
) -
0
The brand or The style of beer Where it is from The serving (on Calories Price Other (please
brewery (IPA, Pale Ale, draft or bottle) (whetheritis specify)
Stout, etc.) light or regular)
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What are the most important factors when selecting a wine to
drink in a restaurant or bar? Check all that apply.

300
247

250 231 237
200

150 125

110
97
100
71
) I I l
0
The brand or Color of the The grape The country or The price How well it goes Other (please
producer wine (sparkling, varietal region with what I'm specify)
white, rose, red) eating
When in a restaurant, what are the top reasons you either don't drink
wine or you don't spend more money on wine? Check all that apply.
200 178 186
180
160 142 143
140
117

120
100

80 62

60 50

40 26

. ]

0

H | don't like the taste

H | don't want to order or spend money on something that | don't know how it tastes
m | don't know how to pronounce some of the wine names

M | don't recognize any/most of the wines on the list

| don't feel expensive wines are a good value

| don't know if the wine | select will pair well with my meal

B | don't trust the server to provide a good recommendation

B Other (please specify)
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When you sit down at a restaurant and the server hands you a very
large wine list, which emotion best expresses how you typically feel?

100%
90%
80%
70%
60% 53.7%
50%
40%
30%
200 18.7%
0% 13.5% 14.1%
- - - -
0%
Overwhelmed - There's too Fantastic - | just want to explore Intimidated - | don't recognize Neutral - I'll just find what I'm
many choices the whole list any/most of these looking for
Which of the following, if placed on a menu, would help you better
select a wine from a wine list while dining out? Check all that apply.
350
309
300 288
250
194
200
150
100
76 63
’ - -
0
H Tasting notes for each of the wines H A picture of the label for each of the wines
B Food and wine pairing suggestions M Ratings/reviews of wines

m Other (please specify)
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How frequently do you use any type of wine, beer or alcohol
related app on your mobile phone?

100%
90% 85.05%
80%
70%
60%
50%
40%
30%
20%

9 5.69% 9
10% 6 4.98% 2.31% 1.96%

I've never used any I've installed an app, Once every few months Once a month Once a week or more
alcohol related app but never use it

0%
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What restaurant wine list changes would you like to see most? Check all

that apply.
350
300 786
250 237
227
200 196 193
175
161
150
100 % 9
76 72
56 52
50 37
l : :
0 . .

W Samples you can taste before you buy W More descriptions of what the wine tastes like

B Wine and food pairing suggestions H Less expensive selections

M More wines by the glass m Different size glass pours (such as a 30z, 60z and 90z pour)

B More local wines M Easier to read and navigate

B More tasting flights B More information about the producers, wine regions or grapes

W More sparkling wines M Additional varietals

B Wines rated highly by experts W More after dinner wines

= More wines by the bottle B More premium selections
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Gender Comparison

This segment shows the similarities and differences that men and women experience in relation

to a beverage program in a restaurant.

When dining out at a restaurant that has alcoholic beverages,

how likely are you to order an alcoholic beverage?

100%
90%
80%
70%
60%
50%

40% 31.63%
° 0,
0% 28.89% 27.01% 26.03%

20% 13.879% 1°8%
10%

0%
Almost never Rarely Sometimes

H Female B Male
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When dining out and having an alcoholic beverage, how many
drinks do you typically order?
100%
90%
80%
70%
60%

49.15%
S0% 41.90%
40%
28.25%

I 24'Eﬁ%l 22.38% 22.54%
3.65% 5.40%
0.24% 0.63%  0.24% 1.27%
men
2

3 4 5+ NA

30%
20%
10%

0%
1

B Female H Male

Which of the following choices do you prefer to drink most when

dining out?
100%
90%
80%
70%
60%
48.89%
50% 42.69%
40% 36.18%
29.71%
30%
’ 21.40% 21.13%
20%
0%
Wine Beer Spirits

B Female ®Male
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How important is the alcoholic beverage program of a restaurant
when you are choosing which restaurant to go to?

4.08%  3.69%

Extremely important

Other (please specify)

100%
90%
80%
70%
60%
50%
40%
o 7P 27.46% e 2541%  2665% 27.46%
20% 17.24%  15.98%
AN nl 0l i -
0%
Not at all important Not very important Neutral Important
HFemale mMale
What beverage program elements are most important when
deciding which restaurants to go to? Check all that apply.
180
160 148
140
120
100 33 90
80
60 56
40
20
0
Great Drink specials Knowledgeable servers  Drink prices that
wine/beer/spirit/drink and bartenders provide a good value
selection

B Female mMale
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100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

160
140
120
100
80
60
40

20

The brand or
brewery

While at a restaurant, how often do you share any part of your
dining experience on social media, such as Facebook, Twitter, or

Instagram?
54.10%
45.14%
25.71% 9
0 24.59% 20.69%
. . . =
Never Rarely Sometimes

B Female ® Male

0, ()
6.27%  5.74% 2.19%
I —
Most of the time

0.82%

Almost always

What are the most important factors when selecting a beer to drink in
a restaurant or bar? Check all that apply.

122 126

(IPA, Pale Ale,
Stout, etc.)

B Female H Male

146
133
97
80
70 69 73

41 43
32 29
. . . .

The style of beer Where itis from The serving (on Calories (whether Price
draft or bottle)

Other (please
it is light or specify)

regular)

Uncorkd 2015 Survey of Consumer Alcoholic Beverage Selections in Restaurants 17


http://www.uncorkd.biz/?utm_source=report&utm_medium=download&utm_campaign=2015%20survey%20report

What are the most important factors when selecting a wine to drink
in a restaurant or bar? Check all that apply.

160

144 138
140
120
120 116
102
100 91
80 71
53
60 49 45 43
40 25
. L]
0
The brand or  Color of the wine The grape varietal The country or The price How well it goes  Other (please
producer (sparkling, white, region with what I'm specify)
rose, red) eating

B Female W Male
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When in a restaurant, what are the top reasons you either don't drink wine
or you don't spend more money on wine? Check all that apply.

120
110
100
g9y 93
82
80 75
67
65
61
60 58
54
40
34
31
28
20 18
14
11 I I
O I
| don’t like the I don't wantto |don't know how | don't recognize | don't feel I don't know if |don'ttrustthe Other (please
taste order or spend  to pronounce any/most of the expensive wines the wine | select server to provide specify)
money on  some of the wine wines on the list are a good value  will pair well a good
something that | names with my meal recommendation
don't know how
it tastes

B Female W Male
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When you sit down at a restaurant and the server hands you a very
large wine list, which emotion best expresses how you typically feel?

100%
90%
80%
70%
60% 53.29% 54.32%
50%
40%
30%
20% CUr o e 12.23% 8% 15:36% 15 359
I =il -
0%
Overwhelmed - There's too Fantastic - | just wantto  Intimidated - | don't recognize Neutral - I'll just find what I'm
many choices explore the whole list any/most of these looking for
HFemale ®Male
Which of the following, if placed on a menu, would help you better
select a wine from a wine list while dining out? Check all that apply.
200

180

183
169
160 140
140
120 105 107
100 87
80
60
A 38 38 29 34
2 HE m
0

Tasting notes for each of A picture of the label for Food and wine pairing Ratings/reviews of wines Other (please specify)
the wines each of the wines suggestions

o o

H Female ® Male
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100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

How frequently do you use any type of wine, beer or alcohol
related app on your mobile phone?

87.46%
81.89%

I've never used any
alcohol related app

6.27%  4.94% 4.08%  617%
e

I've installed an app, Once every few months
but never use it

B Female H Male

1.88%  2.88%
|

Once a month

Uncorkd 2015 Survey of Consumer Alcoholic Beverage Selections in Restaurants
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. ()

Once a week or more
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What restaurant wine list changes would you like to see most? Check all

that apply.
1400
1200
1000
800
600
400
200
0
Female Male
W Samples you can taste before you buy H Wine and food pairing suggestions
M More descriptions of what the wine tastes like H Less expensive selections
B More wines by the glass M Different size glass pours (such as a 30z, 60z and 90z pour)
W More local wines M Easier to read and navigate

B More information about the producers, wine regions or grapes B Wines rated highly by experts

B More tasting flights B Additional varietals
M More sparkling wines B More after dinner wines
M More wines by the bottle H More premium selections

Uncorkd 2015 Survey of Consumer Alcoholic Beverage Selections in Restaurants 22


http://www.uncorkd.biz/?utm_source=report&utm_medium=download&utm_campaign=2015%20survey%20report

Region Comparison

This filter shows the differences in beverage preference in relation to geography.

When dining out at a restaurant that has alcoholic beverages, how
likely are you to order an alcoholic beverage?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0

New England  Middle East North  West North South East South West South  Mountain Pacific
Atlantic Central Central Atlantic Central Central

X

B Almost never M Rarely M Sometimes M Most of the time ® Almost always
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When dining out and having an alcoholic beverage, how many drinks
do you typically order?

100%
90%
80% ! b
70%
60%
50%
40%
30%
20%
10%

0

New England New England Middle East North  West North South Atlantic East South  West South  Mountain
Atlantic Central Central Central Central

X

H]1l H2 m3 H4 m5+ ENA

Which of the following choices do you prefer to drink most when
dining out?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0

New England  Middle East North West North South East South West South Mountain Pacific
Atlantic Central Central Atlantic Central Central

x

B Wine M Beer M Spirits
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How important is the alcoholic beverage program of a restaurant
when you are choosing which restaurant to go to?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0

New England  Middle East North  West North South East South West South  Mountain Pacific
Atlantic Central Central Atlantic Central Central

X

H Not at all important B Not very important ~ ® Neutral B Important B Extremely important

What beverage program elements are most important when deciding
which restaurants to go to? Check all that apply.

200
180
160
140
120
100
80
60
40

m =
0

New England Middle East North West North  South Atlantic  East South West South Mountain Pacific
Atlantic Central Central Central Central
B Great wine/beer/spirit/drink selection M Drink specials H Knowledgeable servers and bartenders

W Drink prices that provide a good value m Other (please specify)
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100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0

X

250

200

150

100

5

o

While at a restaurant, how often do you share any part of your dining
experience on social media, such as Facebook, Twitter, or Instagram?

3.33%

New England

1.96% 2.33% 2.78% 3.85%

Middle East North  West North South Atlantic East South  West South Mountain Pacific
Atlantic Central Central Central Central

B Never MRarely mSometimes M Mostofthetime ™ Almost always

What are the most important factors when selecting a beer to drink in

a restaurant or bar? Check all that apply.

New England

Middle East North  West North South Atlantic East South ~ West South  Mountain Pacific
Atlantic Central Central Central Central

B The brand or brewery H The style of beer (IPA, Pale Ale, Stout, etc.)

B Where it is from B The serving (on draft or bottle)

M Calories (whether it is light or regular) M Price

B Other (please specify)
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250

200

150

100

5

o

What are the most important factors when selecting a wine to drink in
a restaurant or bar? Check all that apply.

New England

Middle East North  West North South Atlantic East South  West South Mountain

Atlantic Central Central

B The brand or producer
B The grape varietal
m The price

B Other (please specify)

Central Central

B Color of the wine (sparkling, white, rose, red)
H The country or region

B How well it goes with what I'm eating

Uncorkd 2015 Survey of Consumer Alcoholic Beverage Selections in Restaurants
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When in a restaurant, what are the top reasons you either don't drink
wine or you don't spend more money on wine? Check all that apply.

200
180
160

140
120
100
80
6
4
- =
0

New England Middle East North  West North South Atlantic East South ~ West South ~ Mountain Pacific
Atlantic Central Central Central Central

o O O

W Other (please specify)

B | don't trust the server to provide a good recommendation

M | don't know if the wine | select will pair well with my meal

m | don't feel expensive wines are a good value

B | don't recognize any/most of the wines on the list

| don't know how to pronounce some of the wine names

M | don't want to order or spend money on something that | don't know how it tastes

W | don't like the taste

When you sit down at a restaurant and the server hands you a very
large wine list, which emotion best expresses how you typically feel?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0

X

New England Middle East North  West North South Atlantic East South  West South  Mountain Pacific
Atlantic Central Central Central Central
H Overwhelmed - There's too many choices M Fantastic - | just want to explore the whole list
B Intimidated - | don't recognize any/most of these B Neutral - I'll just find what I'm looking for
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Which of the following, if placed on a menu, would help you better
select a wine from a wine list while dining out? Check all that apply.

200
180
160
140
120
100
80 3
60 1 2
40
- e
0
New England  Middle East North  West North South East South  West South  Mountain Pacific
Atlantic Central Central Atlantic Central Central
H Tasting notes for each of the wines H A picture of the label for each of the wines
B Food and wine pairing suggestions M Ratings/reviews of wines

M Other (please specify)

How frequently do you use any type of wine, beer or alcohol related
app on your mobile phone?

100% p— —
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

New England Middle East North  West North South East South  West South  Mountain Pacific
Atlantic Central Central Atlantic Central Central

H |'ve never used any alcohol related app B I've installed an app, but never use it
M Once every few months W Once a month

M Once a week or more
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450

400

350

300

250

200

150

100

50

What restaurant wine list changes would you like to see most? Check all
that apply.

[
—
New England Middle East North West North  South Atlantic  East South West South Mountain Pacific
Atlantic Central Central Central Central

B Samples you can taste before you buy
B More wines by the glass
m Additional varietals

M Less expensive selections

B More premium selections
M Easier to read and navigate
m Different size glass pours (such as a 30z, 60z and 90z pour)

W More descriptions of what the wine tastes like

B More information about the producers, wine regions or grapes B More wines by the bottle

W More tasting flights
M More local wines

= More after dinner wines

W Wine and food pairing suggestions
B Wines rated highly by experts

B More sparkling wines

Uncorkd 2015 Survey of Consumer Alcoholic Beverage Selections in Restaurants 30


http://www.uncorkd.biz/?utm_source=report&utm_medium=download&utm_campaign=2015%20survey%20report

Income Comparison

This sector reveals how combined household incomes affect how a person reacts with a
beverage program.

When dining out at a restaurant that has alcoholic beverages, how
likely are you to order an alcoholic beverage?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0

S0 to $9,999 $10,000to $25,000to $50,000to $75,000to $100,000 to $125,000 to $150,000 to $175,000 to $200,000
$24,999 $49,999 $74,999 $99,999 $124,999 $149,999 $174,999  $199,999 and up

X

B Almost never M Rarely ®Sometimes M Most of thetime m Almost always
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When dining out and having an alcoholic beverage, how many drinks
do you typically order?

100%
90%
80%

b
70%
60%
50%
40%
30%
20%
10%
0

S0 to $10,000 to $25,000 to $50,000 to $75,000 to $100,000 to $125,000 to $150,000 to $175,000 to $200,000
$9,999 $24,999 $49,999 $74,999 $99,999  $124,999 $149,999 $174,999 $199,999 and up

X

H]1l H2 m3 EH4 m5+ ENA

Which of the following choices do you prefer to drink most when
dining out?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0

$0to0 $9,999 $10,000 to $25,000to $50,000 to $75,000 to $100,000 to $125,000 to $150,000 to $175,000 to $200,000
$24,999 $49,999 $74,999 $99,999  $124,999 S$149,999 $174,999  $199,999 and up

X

B Wine M Beer M Spirits
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How important is the alcoholic beverage program of a restaurant
when you are choosing which restaurant to go to?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0

$0to $9,999 $10,000 to $25,000to $50,000 to $75,000 to $100,000 to $125,000 to $150,000 to $175,000 to $200,000
$24,999 $49,999 $74,999 $99,999  $124,999 S$149,999 $174,999  $199,999 and up

x

B Not at allimportant B Not very important ~ ® Neutral B Important  ® Extremely important

What beverage program elements are most important when deciding
which restaurants to go to? Check all that apply.
180
160
140

120

100
80
6
4
2 N
0

$0to $9,999 $10,000 to $25,000to $50,000to $75,000 to $100,000 to $125,000 to $150,000 to $175,000 to $200,000
$24,999 $49,999 $74,999 $99,999  $124,999 $149,999 $174,999  $199,999 and up

o

o

o

B Great wine/beer/spirit/drink selection ® Drink specials
m Knowledgeable servers and bartenders B Drink prices that provide a good value

m Other (please specify)
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While at a restaurant, how often do you share any part of your dining
experience on social media, such as Facebook, Twitter, or Instagram?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0

S0 to $10,000to $25,000to $50,000to $75,000 to $100,000 to $125,000 to $150,000 to $175,000 to $200,000
$9,999 $24,999 $49,999 $74,999 $99,999  $124,999 $149,999 $174,999 $199,999 and up

X

B Never MRarely BSometimes M Mostofthetime ® Almost always

What are the most important factors when selecting a beer to drink in
a restaurant or bar? Check all that apply.

250
200

150

100
.. .
0 = B

S0 to $9,999 $10,000to $25,000to $50,000to $75,000to $100,000 to $125,000 to $150,000 to $175,000 to $200,000
$24,999 $49,999 $74,999 $99,999 $124,999 $149,999 $174,999  $199,999 and up

o

B The brand or brewery B The style of beer (IPA, Pale Ale, Stout, etc.)
B Where it is from H The serving (on draft or bottle)
M Calories (whether it is light or regular) M Price

B Other (please specify)
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What are the most important factors when selecting a wine to drink in
a restaurant or bar? Check all that apply.

200
180
160
140

120
100
80
6
pit
: = =
0

S0t0 $9,999 $10,000to $25,000to $50,000to $75,000 to $100,000 to $125,000 to $150,000 to $175,000to $200,000
$24,999 $49,999 $74,999 $99,999 $124,999  $149,999  $174,999  $199,999 and up

o O O

B The brand or producer B Color of the wine (sparkling, white, rose, red)
M The grape varietal H The country or region
H The price H How well it goes with what I'm eating

M Other (please specify)
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When in a restaurant, what are the top reasons you either don't drink
wine or you don't spend more money on wine? Check all that apply.

180
160
140

120

100
80
6
A
2 l-ll
0

$0t0 $9,999 $10,000to $25,000to $50,000to $75,000to $100,000to $125,000to $150,000to $175,000to $200,000
$24,999 $49,999 $74,999 $99,999 $124,999 $149,999  $174,999 $199,999 and up

o

o

o

M Other (please specify)

M | don't trust the server to provide a good recommendation

| don't know if the wine | select will pair well with my meal

m | don't feel expensive wines are a good value

M | don't recognize any/most of the wines on the list

m | don't know how to pronounce some of the wine names

B | don't want to order or spend money on something that | don't know how it tastes

M | don't like the taste
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When you sit down at a restaurant and the server hands you a very
large wine list, which emotion best expresses how you typically feel?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0

S0 to $10,000 to $25,000 to $50,000to $75,000 to $100,000 to$125,000 to$150,000 to$175,000 to $200,000
$9,999 $24,999  $49,999  $74,999  $99,999 $124,999 $149,999 $174,999 $199,999  andup

xX

B Overwhelmed - There's too many choices B Fantastic - | just want to explore the whole list

m Intimidated - | don't recognize any/most of these m Neutral - I'll just find what I'm looking for

Which of the following, if placed on a menu, would help you better
select a wine from a wine list while dining out? Check all that apply.

180
160
140

120

100
80
6
4
| HEN
0

$0t0$9,999 $10,000to $25,000to $50,000to $75,000to $100,000to $125,000 to $150,000 to $175,000to $200,000
$24,999 $49,999 $74,999 $99,999 $124,999  $149,999  $174,999  $199,999 and up

o

o

o

H Tasting notes for each of the wines B A picture of the label for each of the wines
M Food and wine pairing suggestions M Ratings/reviews of wines

M Other (please specify)
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How frequently do you use any type of wine, beer or alcohol related
app on your mobile phone?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

S0 to $9,999 $10,000to $25,000to $50,000 to $75,000 to $100,000 to $125,000 to $150,000 to $175,000 to $200,000
$24,999 $49,999 $74,999 $99,999 $124,999 $149,999  $174,999  $199,999 and up

M |'ve never used any alcohol related app B I've installed an app, but never use it B Once every few months

B Once a month H Once a week or more
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400

350

300

250

200

150

100

50

What restaurant wine list changes would you like to see most? Check all
that apply

$0t0$9,999 $10,000to $25,000to $50,000 to
$24,999 $49,999 $74,999

W Samples you can taste before you buy
B More wines by the glass
M Additional varietals

M Less expensive selections

$75,000 to  $100,000 to $125,000to $150,000to $175,000to  $200,000
$99,999 $124,999 $149,999 $174,999 $199,999 and up

B More premium selections
M Easier to read and navigate
M Different size glass pours (such as a 30z, 60z and 90z pour)

W More descriptions of what the wine tastes like

B More information about the producers, wine regions or grapes B More wines by the bottle

B More tasting flights
B More local wines

 More after dinner wines

B Wine and food pairing suggestions
W Wines rated highly by experts

W More sparkling wines
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Age Comparison

This section analyzes the difference in beverage preferences among several age groups.

When dining out at a restaurant that has alcoholic beverages,
how likely are you to order an alcoholic beverage?

21-30 31-40 41-50 51-60

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

B Almost never MBRarely M Sometimes M Most of thetime B Almost always
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When dining out and having an alcoholic beverage, how many
drinks do you typically order?

100%
90%
80% A
70%
60%
50%
40%
30%
20%
10%

0%

21-30 31-40 41-50 51-60 61+

H]l 2 m3 4 m5+ ENA

Which of the following choices do you prefer to drink most when
dining out?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

B Wine M Beer M Spirits
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How important is the alcoholic beverage program of a restaurant
when you are choosing which restaurant to go to?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

21-30 31-40 41-50 51-60

H Not at allimportant  E Not very important ~ ® Neutral B Important  ® Extremely important
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What beverage program elements are most important when
deciding which restaurants to go to? Check all that apply.

21-30 31-40 41-50 51-60

250

200

150

100

50

m Great wine/beer/spirit/drink selection m Drink specials
m Knowledgeable servers and bartenders B Drink prices that provide a good value

M Other (please specify)

While at a restaurant, how often do you share any part of your
dining experience on social media, such as Facebook, Twitter, or

Instagram?
100% 2.20% 2.97% 2.88% 0.77% 1.97%

90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

21-30 31-40 41-50 51-60

B Never MRarely BSometimes M Mostofthetime ® Almost always
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What are the most important factors when selecting a beer to drink
in a restaurant or bar? Check all that apply.

300
250
200 12
150
100
50
0
21-30 31-40 41-50 51-60
B The brand or brewery B The style of beer (IPA, Pale Ale, Stout, etc.)
B Where it is from B The serving (on draft or bottle)
M Calories (whether it is light or regular) M Price
H Other (please specify)
What are the most important factors when selecting a wine to drink
in a restaurant or bar? Check all that apply.
300
250
200
150
100
50
0
21-30 31-40 41-50 51-60
B The brand or producer M Color of the wine (sparkling, white, rose, red)
B The grape varietal H The country or region
M The price m How well it goes with what I'm eating

B Other (please specify)
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250

200

150

100

50

When in a restaurant, what are the top reasons you either don't drink
wine or you don't spend more money on wine? Check all that apply.

21-30

34
17 26 11
7 9

31-40 41-50 51-60

B Other (please specify)

B | don't trust the server to provide a good recommendation

H | don't know if the wine | select will pair well with my meal

m | don't feel expensive wines are a good value

H | don't recognize any/most of the wines on the list

H | don't know how to pronounce some of the wine names

B | don't want to order or spend money on something that | don't know how it tastes

M | don't like the taste
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When you sit down at a restaurant and the server hands you a very
large wine list, which emotion best expresses how you typically

feel?
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
21-30 31-40 41-50 51-60
B Overwhelmed - There's too many choices B Fantastic - | just want to explore the whole list
H Intimidated - | don't recognize any/most of these ® Neutral - I'll just find what I'm looking for

Which of the following, if placed on a menu, would help you better
select a wine from a wine list while dining out? Check all that apply.

250
200
150
100
50
0
21-30 31-40 41-50 51-60
H Tasting notes for each of the wines B A picture of the label for each of the wines
M Food and wine pairing suggestions B Ratings/reviews of wines

m Other (please specify)
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How frequently do you use any type of wine, beer or alcohol related
app on your mobile phone?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

H |'ve never used any alcohol related app B I've installed an app, but never use it
B Once every few months B Once a month

® Once a week or more
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What restaurant wine list changes would you like to see most? Check all

that apply.
600
500
400
300
200
100
0
21-30 31-40 41-50 51-60
B Samples you can taste before you buy B More premium selections
M More wines by the glass M Easier to read and navigate
m Additional varietals H Different size glass pours (such as a 30z, 60z and 90z pour)
H Less expensive selections B More descriptions of what the wine tastes like

W More information about the producers, wine regions or grapes B More wines by the bottle

B More tasting flights B Wine and food pairing suggestions
H More local wines B Wines rated highly by experts
= More after dinner wines B More sparkling wines
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Wine as Preferred Beverage

This portion of the survey shows responses from those that selected wine as a preferred
beverage when asked, “Which of the following choices do you prefer to drink most when dining

out?”

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

When dining out at a restaurant that has alcoholic beverages,
how likely are you to order an alcoholic beverage?

35.55%

19.91%
12 39% 16.11% ’ 16.11%
. (]

B Almost never MRarely ®Sometimes M Most of thetime ® Almost always
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100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

When dining out and having an alcoholic beverage, how many
drinks do you typically order?

68.25%

27.01%

3.79%
I

0.95%

H1l 2 m3 m4 m5+ ENA

Which of the following choices do you prefer to drink most when

dining out?
100%

Wine Beer Spirits
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How important is the alcoholic beverage program of a
restaurant when you are choosing which restaurant to go to?

100%
90%
80%
70%
60%
50%

40%

30.33%

27.49%

30%
21.80%
20% 17.06%
|
0%

H Not at allimportant ~ E Not very important ~ ® Neutral B Important  ® Extremely important

What beverage program elements are most important when
deciding which restaurants to go to? Check all that apply.

102
91
58
45
- :

B Great wine/beer/spirit/drink selection M Drink specials

120

100

80

60

40

20

H Knowledgeable servers and bartenders B Drink prices that provide a good value

m Other (please specify)
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100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

120

100

80

60

40

20

98
| I

While at a restaurant, how often do you share any part of your
dining experience on social media, such as Facebook, Twitter, or

Instagram?

51.18%

26.07%

B Never MRarely M Sometimes M Mostofthetime ® Almost always

What are the most important factors when selecting a wine to
drink in a restaurant or bar? Check all that apply.

B The brand or producer H Color of the wine (sparkling, white, rose, red)
B The grape varietal H The country or region
H The price B How well it goes with what I'm eating

H Other (please specify)
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50
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When in a restaurant, what are the top reasons you either don't
drink wine or you don't spend more money on wine? Check all
that apply.

80

60

75
70
58
48
40 28
17 18
20
5 N N
0 I

M | don't like the taste

B | don't want to order or spend money on something that | don't know how it tastes
M | don't know how to pronounce some of the wine names

B | don't recognize any/most of the wines on the list

m | don't feel expensive wines are a good value

H | don't know if the wine | select will pair well with my meal

B | don't trust the server to provide a good recommendation

B Other (please specify)

When you sit down at a restaurant and the server hands you a
very large wine list, which emotion best expresses how you
typically feel?
100%
90%
80%

70%
60% 54.55%

50%
40%

30% 21.05%
16.27%

20%
8.13%
o I

B Overwhelmed - There's too many choices H Fantastic - | just want to explore the whole list

M Intimidated - | don't recognize any/most of these ® Neutral - I'll just find what I'm looking for
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Which of the following, if placed on a menu, would help you
better select a wine from a wine list while dining out? Check all
that apply.

123
114
76
25
- -

M Tasting notes for each of the wines M A picture of the label for each of the wines

140

120

100

80

60

40

20

M Food and wine pairing suggestions B Ratings/reviews of wines

W Other (please specify)

How frequently do you use any type of wine, beer or alcohol
related app on your mobile phone?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

89.47%

5.74% 3.83%

0.48% 0.48%
e

H |'ve never used any alcohol related app B I've installed an app, but never use it
 Once every few months B Once a month

m Once a week or more
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140

120

100

80

60

40

20

What restaurant wine list changes would you like to see most? Check all
that apply.

122

103

92

B Samples you can taste before you buy

B More wines by the glass

m Different size glass pours (such as a 3oz, 60z and 90z pour)
B More local wines

H Easier to read and navigate

B Additional varietals

B Wines rated highly by experts

B More premium selections

91 90
76 75
36
32 32
29
27
16
14

B More descriptions of what the wine tastes like

B Wine and food pairing suggestions

M Less expensive selections

B More tasting flights

B More information about the producers, wine regions or grapes
W More sparkling wines

B More after dinner wines

B More wines by the bottle
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Beer as Preferred Beverage

This section shows responses from those that selected beer as a preferred beverage when
asked, “Which of the following choices do you prefer to drink most when dining out?”

When dining out at a restaurant that has alcoholic beverages,
how likely are you to order an alcoholic beverage?

100%
90%
80%
70%
60%

50%
40% 35.60%

23.56%

30%
0,
20% 10.99% 16.75% 13.09%

. B I
0%

B Almost never MRarely ®MSometimes M Mostof thetime ® Almost always

When dining out and having an alcoholic beverage, how many drinks
do you typically order?
100%
90%
80%
70%

60%

52.36%

50%

37.17%

40%
30%

20%
7.85%

_ 1.05% 1.57%

H1l H2 m3 4 m5+ ENA

10%

0%
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Which of the following choices do you prefer to drink most
when dining out?

100%
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Wine Beer Spirits
How important is the alcoholic beverage program of a
restaurant when you are choosing which restaurant to go to?
100%

90%
80%
70%
60%
50%

40%
29.84%

30% 24.61% 23.56%

0% 17.80%

o 1| -
0% |

H Not at all important  ® Not very important ~ ®m Neutral ®Important ™ Extremely important
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What beverage program elements are most important when
deciding which restaurants to go to? Check all that apply.

109
89
56
47
. - :

B Great wine/beer/spirit/drink selection m Drink specials

120

100

80

60

40

20

m Knowledgeable servers and bartenders B Drink prices that provide a good value

M Other (please specify)

While at a restaurant, how often do you share any part of your
dining experience on social media, such as Facebook, Twitter, or
Instagram?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

49.21%

28.27%

16.75%
3.66% 2.09%
| ——

B Never MRarely MSometimes M Mostofthetime ™ Almost always
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What are the most important factors when selecting a beer to drink
in a restaurant or bar? Check all that apply.

120 113
102
100
84
80 74
60
41
40
0 I [
B The brand or brewery H The style of beer (IPA, Pale Ale, Stout, etc.)
B Where it is from H The serving (on draft or bottle)
M Calories (whether it is light or regular) M Price
B Other (please specify)
How frequently do you use any type of wine, beer or alcohol related
app on your mobile phone?
100%
90% 83.52%

80%
70%
60%
50%
40%
30%
20%
10%

0%

H |'ve never used any alcohol related app B I've installed an app, but never use it

B Once every few months B Once a month

H Once a week or more
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Likelihood of Ordering an Alcoholic Beverage

This section of the survey shows responses from those that regularly order an alcoholic
beverage when at a restaurant or bar.

When dining out at a restaurant that has alcoholic beverages, how

likely are you to order an alcoholic beverage?
100% 100% 100%

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

H Almost never M Rarely ®Sometimes M Most of the time  m Almost Always

When dining out and having an alcoholic beverage, how many

drinks do you typically order?
0.82% 2.33%

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%
Sometimes Most of the time Almost always

H1l H2 B3 H4 m5+ ENA
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Which of the following choices do you prefer to drink most when

dining out?
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Sometimes Most of the time Almost always

B Wine M Beer M Spirits

How important is the alcoholic beverage program of a restaurant

when you are choosing which restaurant to go to?
1.01%

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Sometimes Most of the time Almost always

H Not at all important ~ E Not very important ~ ® Neutral B Important B Extremely important
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What beverage program elements are most important when
deciding which restaurants to go to? Check all that apply.

350
300
250
200
150
100
50
0
Sometimes Most of the time Almost always
m Great wine/beer/spirit/drink selection m Drink specials
m Knowledgeable servers and bartenders B Drink prices that provide a good value
W Other (please specify)
While at a restaurant, how often do you share any part of your
dining experience on social media, such as Facebook, Twitter, or
Instagram?
100% 1.52% o 1.16%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Sometimes Most of the time Almost always

B Never MRarely MSometimes M Mostofthetime m Almost always
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What are the most important factors when selecting a beer to drink in
a restaurant or bar? Check all that apply.

400
350
300
250
200
150
100
50
0
Sometimes Most of the time Almost always
M The brand or brewery B The style of beer (IPA, Pale Ale, Stout, etc.)
B Where it is from B The serving (on draft or bottle)
M Calories (whether it is light or regular) M Price
m Other (please specify)
What are the most important factors when selecting a wine to
drink in a restaurant or bar? Check all that apply.
400
350
300
250
200
150
100
50
0
Sometimes Most of the time Almost always
B The brand or producer B Color of the wine (sparkling, white, rose, red)
M The grape varietal M The country or region
M The price H How well it goes with what I'm eating

B Other (please specify)
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When in a restaurant, what are the top reasons you either don't drink
wine or you don't spend more money on wine? Check all that apply.

350
300
250
200
150
100

50

Sometimes Most of the time Almost always

B Other (please specify)

B | don't trust the server to provide a good recommendation

H | don't know if the wine | select will pair well with my meal

| don't feel expensive wines are a good value

m | don't recognize any/most of the wines on the list

H | don't know how to pronounce some of the wine names

H | don't want to order or spend money on something that | don't know how it tastes

M | don't like the taste
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100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

350

300

250

200

150

100

50

When you sit down at a restaurant and the server hands you a very
large wine list, which emotion best expresses how you typically
feel?

Sometimes Most of the time Almost always
H Overwhelmed - There's too many choices M Fantastic - | just want to explore the whole list
B Intimidated - | don't recognize any/most of these B Neutral - I'll just find what I'm looking for

Which of the following, if placed on a menu, would help you better
select a wine from a wine list while dining out? Check all that apply.

Sometimes Most of the time Almost always
M Tasting notes for each of the wines B A picture of the label for each of the wines
M Food and wine pairing suggestions B Ratings/reviews of wines

m Other (please specify)
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How frequently do you use any type of wine, beer or alcohol
related app on your mobile phone?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Sometimes Most of the time Almost always

H |'ve never used any alcohol related app B I've installed an app, but never use it
M Once every few months H Once a month

M Once a week or more
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What restaurant wine list changes would you like to see most? Check all

that apply.
800
700
600
500
400
300
200
100
0
Sometimes Most of the time Almost always
B Samples you can taste before you buy B More premium selections
B More wines by the glass M Easier to read and navigate
H Additional varietals m Different size glass pours (such as a 30z, 60z and 90z pour)
H Less expensive selections W More descriptions of what the wine tastes like

B More information about the producers, wine regions or grapes B More wines by the bottle

H More tasting flights W Wine and food pairing suggestions
B More local wines B Wines rated highly by experts
= More after dinner wines B More sparkling wines
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Demographic Information

The below charts show the overall demographic information of all survey respondents.

Age
100%
90%
80%
70%
60%
50%

40%

30.7%

30% 26.7%

20% 15.0%

10%

0%
18-29 30-44 45 - 59
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100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Gender

56.6%

43.4%

Female Male

How much total combined money did all members of your
HOUSEHOLD earn last year?

17.2%  15.6%
114%  11.3% 13.5%

9.1%
5.9% ’ . . 50%  33% gy  50%

SO to $10,000 $25,000 $50,000 $75,000 $100,000 $125,000 $150,000 $175,000 $200,000 Prefer not
$9,999 to to to to to to to to and up to answer
$24,999 $49,999 $74,999 $99,999 $124,999 $149,999 $174,999 $199,999
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100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

US Region

18.6%

17.2%
10.5%
0,
5.2% - 7-7%
New Middle East North West North South
England Atlantic Central Central Atlantic

7.8%

5.0% 7.4%

East South West South Mountain
Central Central

Uncorkd 2015 Survey of Consumer Alcoholic Beverage Selections in Restaurants

20.4%

Pacific

70


http://www.uncorkd.biz/?utm_source=report&utm_medium=download&utm_campaign=2015%20survey%20report

	Contents
	Introduction
	Survey Methodology
	Key Trends and Takeaways
	General Survey Findings
	Gender Comparison
	Region Comparison
	Income Comparison
	Age Comparison
	Wine as Preferred Beverage
	Beer as Preferred Beverage
	Likelihood of Ordering an Alcoholic Beverage
	Demographic Information

